Q B M e @ informa markets

CHILDREN BABY MATERNITY EXPO

International
Children Baby and Maternity
Products
Industry Expo 2025

The Hub for All Things in the Children,
Baby & Maternity Industry

W 300,000 sgm & 3,200 Exhibitors
® 4,500 Brands & 100,000+ Visitors

from 30* Countries/Regions from 100* Countries/Regions

ooo (Shanghai) China




B Facts and Figures of CBME 2024
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B About CBME China

Organized by Informa Markets, the International Children,Baby
and Maternity Products Industry Expo (CBME China) was
inaugurated in 2001 and has successfully held 23 editions in
China to date. Hosted annually in the city of Shanghai, CBME
China is the world's premier one-stop trade fair for children,
baby, and maternity products and services including baby
care products, strollers, car seats and furniture, food, toys,
baby & kids wear, accessories, maternity and baby services,
supply chain and more. CBME China creates a perfect
platform for professional buyers, manufacturers, distributors,
suppliers, and business partners to share knowledge and
create business opportunities by attending the expo and
other high-quality industry activities hosted by CBME.

Why Visit?

O~ O~ C

Tap into new modes

Network with

Match with suppliers

One-stop sourcing Get a sneak peak of and brands more and find new industry experts,
platform for all new and innovative - S growth areas in the manufacturers and
efficiently by joining . X .
aspects throughout products, and stay Business industry through suppliers, and gain
the industry under ahead of industry Matchmaking diverse events and valuable business
one roof trends Meetings conferences insights and

partnerships

Why Exhibit?

Create a benchmark for the children, baby and maternity
industry with over 4,500 global premium brands

Engage with over 100,000 omni-channel trade buyers
from all over the world

Grow brand visibility and market exposure to gain
a competitive advantage in the industry

Expand business networks, cultivate new partnerships,
and secure sales orders

Gain deep insights into the latest industry trends, seize
global business opportunities, and discover new markets




B Gather 4,300 Global Premium Brands
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B Overseas Brands from 30 Countries
and Regions around the world

Australia

Germany

South
Korea

Norway

Spain

Italy

Hong Kong,

China

Sweden

Finland

Netherlands

Switzerland

. A Denmark .
AUTIU &) bundgaard | GOBABYGO "IJ]T[""”T
dreambaby nanocare o o
Neurio @zt | Papoose Toys @ SO@I;%I]% MarMar  MiINI ATyRe
W00l . Cotton . wood - hand made . fair trade woo"y kids COPENHAGEN | | COPENHAGEN
France .
BAUSPIEL @ @ DOUCEa  gnfance  1ZIPIZI
@\ ‘L/@ @ orthomol BO’R@N
GRIAAS WoWad | :
United .
€D == Milo&Gabby  MOYUUM States ) curmmzrer Eosycolg%c%:
RoanlJane @ - \infantino Lansinoh.
oy GGUMBI 1 A
Japan
jovrs ' Coroku
BeCKMANN  vaves  Jordan . e E3uBaby
o, ) P
R MOLLERS = -ASAH, BabySmil
Lillelam @"°" #Noromega PHEYI-X DBabysmie BRUNO
) Singapore .
» Hll [E13 Teen ==
Bean’s  edndor COzZmo EATQUF <ii@n@ hamilton.
o £ > Realm’
fnidva | MIsML Faovita | 4 | B
GROWING UP TOGETHER - THEO]O = 2IN 1IN
United ‘i#
CW }@3;@ Kingdom brush—baby GurkhaProtec
AMANDE & MATCHSTICK an;
& AWas | & MO 2" 200
Canada
pan )
BABYBOSS | | bombol ATAIO odops e | G o D | cucu tiper
—
eco.BaBe  KiZf S @ oy
Oryic G N e Imiololdly] [claldldlyl bl o
Taiwan
H ’ FMOO NIRRI 1 1R PN K3 O
Lacti|Plus @ China sages | INTELLIGENT O?alFresg
siLLY Portugal S A
. [/ o ia. ) Sebe Onganicr ﬂﬂ
d}[w) BloGala 18 ©n  Mootdd LAY Up
PN = New
B2 ) FHHIRMR AUO @"eg
® Zealand L/ W
- Aqualan® ... Orgdnic oNIPARM
Belgium | picher nateen’
BABY BELLQ , :
pocKY. IR KINDER &
N Thailand © Turkey
3 o
Gileg PlanToys®
At} }Ds cas sunss S D-nee ys eebéﬂb kOOL O v




® 103,041 professional buyers across
multiple channels participated

The ratio of offline to online channels remained relatively stable,
with the supply chain exhibition attracting various brands
and supply chain companies, resulting in a slight increase in figures

Offline
retailers:

Comprehensive maternal and baby
product stores/baby department stores
Boutique stores for maternal and baby products

Exclusive stores for kids' wear,
kids' shoes and maternity wear

Toy stores, fashion stores,
gift shops and stationery stores .-

Household, lifestyle and department stores---
Business properties and shopping malls
Supermarkets and convenience stores
Pharmacies and drugstores

Independent food stores, discount wholesale stores

Agents/distributors 26 3 o
/wholesalers: ° /O

Al

Offline agents, distributors and wholesalers - - 16.5%

Online agents and distributors

Whole domain agents and distributors -

. o~
Supply chain O 8 6‘y
supporting companies: 533:} ° (o]
Manufacturer, OEM and ODM 6.0%
Raw material supplier 2.0%
Product packaging, design, and printing..........cecceeeu.. 3.0%
Machinery and equipment, 0.8%

testing Agencies, and others

Opportunities are growing

in overseas markets
126%

764%

Overseas buyers
increased by

Asian buyers
accounted for

Buyer Breakdown

:ﬂ@ cohnalmir?:els: 29.9%

MCN and online influencers

Cross-border e-commerce
platforms, service providers and sellers

Major e-commerce platforms

Domestic service providers
for various platforms

Domestic e-commerce, content,
live streaming and other platforms

Community group buying,
group leaders and WeChat business

Upstream o

and downstream (%)
service providers 6 8(y o_h(‘)
and others: . O MM
Nursery education 3.3%
Postpartum care centers, private 0
; . . 2.2%
hospitals,maternity and recovery Services ...l
Investors 11%
Importers and exporters 2.6%
Media 1.4%

Industry buyers are evolving

of attendees

51.3%

were new visitors
Buyers from

the 90s and 00s 49,6%

generations made up (454 in 2023)
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® About CBME China €C€BM€

CHILDREN BABY MATERNITY EXPO

RATE SHEET 2025 July 16-18

NECC (Shanghai)

Raw space - USD (net) per sgm (>42n)

/ 1side open 2 side open 3 side open 4 side open
Silver $282 $285 $288 $291
Gold $294 $297 $300 $303

Platinum $306 $309 $312 $315

+ CBME Marketplace: USD 474 per exhibitor (before tax) valid from January 1, 2025 to December 31, 2025

* Exhibitors are required to pay 6% VAT.

» Exhibition subsidies: Exhibitors from some cities can apply for exhibiton subsidies from local exhibition authorities or industry
associations, please contact the relevant local departments for details.

First Floor Second Floor
(Om) North Hall (16m)
SLIENSING
SEPOZ02
Central
Square
First Floor (Om) Second Floor (16m)
Strollers, Car Seats and Accessories in- i i
3H 4 Outdoor Lie 5.2H . Supply Chain-Packaging Materials 6.1H csme

Mother and Baby Care Products-Feeding,
) - Daily Care and Paper Products
4 1H ‘ Inpernat!onal PaV|AII|on, )
. Cribs, Dining Chairs and Furniture 6 2H Mother and Baby Care Products
Cool Kids Fashion * -Personal Care, Paper Diapers and Paper CBME S5y
for Daily Use

5 1H Baby & Kids Wear, Shoes and
* Accessories Baby & Kids Home
Textiles Clothing Raw Materials

Clothes Supply Chain
Mother and Baby Care Products
7°2H -General Supplies, Feeding Intelligent 5‘1H

Home Appliances

6.1H Toys, Study and Education Food Supply Chain

: @ CBME, Children Education Expo 7.14/8.1H

. . Product Supply Chain

7 1 Milk Powder and Nutraceuticals for

«IH CBM, Family Nutrition Concurrent Events 5-2H

. Nutraceuticals OEM/ODM
Food, Nutraceuticals and Snacks <

8‘1H for CBM Healthy Snack Foods %E%()NSIN? 1'1H/2‘1H

@ snack Foods OEM/ODM 202 @ Licensing Expo Shanghai (LEC)



B Welcome On Board, join a new venture!

ONBOARD
AREA

If you would like an easy & low risk investment option to test
the Chinese market and build connections in China, this one is for you!

How it Works? Size Options

We provide your business with:

*CBME Membership: granting free access to our @ weﬁ—f:l:r;gned 2,158
seminars, which provide you with rich insight and counter) Usb

knowledge of Chinese market (at least 2 times a year)

*Brand introduction: an introduction and display on

CBME's official wechat account (with +500K followers, 9sqm 3,759
(your very own booth) UsD
and a large percentage of buyers)
*CBME community promotion: this covers 500+ buyer
i 18 sqm 6,879
groups and 100K professional buyers (your very own booth) usD

* Subject to the availability of the specific activity.



B | et the spotlight shine on you!
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SPOTLIGHT

If you would like to show your brand
strength, enhance your brand influence
and connect with more local partners,
this option is for you!
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How it Works? Size Options m

We provide your business with:

*Exclusive matchmaking: Exclusive and precise
Matchmaking VS selected Chinese/Asian buyers 36 sam 16,652
. . (eco-friendly booth) UsD
who are interested in OS brands

*CBME Membership: granting free access to our
seminars, which provide you with rich insight and

knowledge of Chinese market (at least 2 times a year)

*Brand introduction: an introduction and display on
CBME's official wechat account(with +500K followers,
and a large percentage of buyers)

*CBME community promotion: this covers 500+ 54sqm 24,726
buyer groups and 100K professional buyers (eco-friendly booth) USsD

* Access to our online platforms: one-stop B2B online
platform (CBME Marketplace)

* Subject to the availability of the specific activity.



B Made of Starlight, to be the future star!

MEGASTAR

If your brand is big, strong and ambitious,
this option is for you. Get greater access,
connect with partners and gain ebven
more exposure in the Chinese and SEA
marketplace!
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We provide your business with:

* Access to the Buyers Party: Entrance tickets for the exclusive CBME 72sgm 20,971
Buyers Party, Nerwork with 300 top buyers (raw space) usb
*Additional Brand Exposure: interview with famous Chinese press/social

media/influencers

*Exclusive matchmaking: Exclusive and precise Matchmaking
VS selected Chinese/Asian buyers who are interested in OS brands

*CBME Membership: granting free access to our seminars, which provide

90sgm

26,089

you with rich insight and knowledge of chinese market (raw space) uUsb
(at least 2 times a year)

*Brand introduction: an introduction and display on CBME's official

wechat account (with +500K followers, and a large percentage of buyers)

*CBME community promotion: this covers 500+ buyer groups and 100K

professional buyers (;?vss:)gg;) 310386

*Access to our online platforms: one-stop B2B online platform
(CBME Marketplace)

* Subject to the availability of the specific activity.



" THE CBME OS TEAM Cbime

Celia Gu
General Manager of Informa Markets in Hangzhou
Email: celia.gu@informa.com

Celia Gu is the Managing Director Informa Markets in Hangzhou. She has 25
years’ experience in the maternity and baby products industry and 15 years
management experience. She is now responsible for project P&L, strategic
planning on products and services (Children, Baby, Maternity Industry and
Licensing Industry) and making sure the organization structure is geared for
the business growth and development.

Lloyd Attwell
OS Sales & Marketing Director
Email: lloyd.attwell@informa.com

Having lived in China for almost a decade, Lloyd has spent the largest part
of his professional career helping companies enter the Chinese market. His
focus is on providing value and simplifying doing business in China and
across Southeast Asia.

Alina Zeng
OS Sales Executive
Email: alina.zeng@informa.com

Alina Zeng, with three years of experience in the children, baby, and
maternity products industry, has in-depth knowledge and has served over
500 brands. She is well-positioned to provide valuable insights into the
Chinese market and has extensive experience working with international
brands.

Hannah Hu
Senior Marketing Executive
Email: hannah.hu@informa.com

With many years of marketing experience in the events industry, she is an
expert in events and buyer development. Thriving on creating impactful
connections and fostering growth opportunities, dedicated to helping
international buyers connect with exhibitors.
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